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Fisher marketing faculty
deliver impact.

Much of the success of our marketing students stems from our renowned
faculty whose research influences the content of the courses they
teach and offers exposure to cutting-edge principles and methods. Fisher
marketing professors publish in leading journals; they are recipients of
international research and teaching awards; and they are frequent consultants
with Fortune 500 companies, nonprofit organizations, and government agencies.
Their ability to transfer this active involvement
into the classroom enriches the education of our
marketing students. As a result, Fisher graduates
are found in every corner of the globe leading brand

initiatives at major corporations including the following:
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